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Founder’s Note

October 2025 - Edition 43

This October, the energy you feel in India is like a thousand
Diwali lamps being lit at once. It's a deep sense of growth

sparking everywhere, not just in the major tech centers but
right down to small towns. Students are launching new ideas

and women are starting online ventures from their homes.

The whole country feels charged.

The startup movement is no longer just a big-city phenomenon. It's spreading with new speed,
tueled by easier financing, digital tools, and young founders who are courageous enough to
rewrite the rules. This wave of entrepreneurship is our new national celebration.

Digital progress keeps making connections for millions of Indian consumers. Farmers are selling
tresh produce straight to customers, local shops are expanding with the help of ONDC, and our

students are tapping into global opportunities using nothing more than a phone. What felt out of
reach last year is now something anyone can try.

Globally, India’s advance in areas like clean energy, deep tech research, and manufacturing is

undeniable. Every forward step is shaped by ordinary people dreaming big and working quietly
to build a better future.

At The Entrepreneurs of India, we capture this very spirit. Each story we share carries that spark
of hope, much like the light of a single Diwali lamp growing into a huge celebration. We write
every page to remind you that the true India growth story is really the story of its people. I invite

you to explore every edition with curiosity and pride. In these pages, you'll feel the constant,
forward heartbeat of a nation, one new idea lichting the wav for the next.
ghtung y

Arjun Jani,
Founder & CEOQO,
The Entrepreneurs of India $\cdot$ arjun@theentrepreneursofindia.in
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A bhishek Jain grew up in a small, close-knit Jain family in Mumbali, residing in a room system house.
Despite the modest background, he was the youngest, always feeling like the most loved one among his
dad, mom, elder brother, and sister. He was a quiet child, good in studies, and showed an early aptitude
for drawing. This talent would later pivot his career path. After securing admission to an engineering
college, he switched suddenly to architecture, influenced by people praising his drawings. Completing his
degree in 2014, he began working for a reputable firm, but an old passion kept calling to him. He loved
treks, nature, and wildlife photography, a hobby that led him to purchase a small camera, often used
during site visits for architectural shoots.
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Ar. Abhishek Jain

Fhotofocusphotography

Start small but
think big.

Stay consistent
and creative, out
of the box.

Keep learning
and Never give

up.

His journey took a sharp turn
when he felt a growing emptiness
at his stable job. He wasn't happy,
feeling like he was missing
something important in his life,
so he took a big risk and left the
security of the job. Following his
marriage in 2016, a period of
joblessness stretched for more
than a year. Abhishek stayed busy
by pursuing a small photography
lighting course, simply following
his heart and passion without a
clear goal. A chance opportunity
to capture his sister’s maternity
shoot was a turning point. The
photos were fantastic, receiving
much praise, which gave him a
big push.

AT




"My parents... Specially my dad to Motivate
me always and being at my back," he says,

~ SEREE R [R—— describing the initial inspiration to become
— N W " E:mf} 4 P = an entrepreneur. He always believed in

rr-- S ‘fﬂf \ N | o\ ' [ . - . . .
{efndieg, 2 1&g\ S y . 2 pushing himself and never settling for less.

L) fﬂffﬂhag
rt HBHI‘}" " - e . | L ,..:--1 - ° ° ° ° °
g N The real beginning of his business was in

2017, when he covered his cousin’s
wedding. He just grabbed his camera, went,

b - _
L T ¥
1 (&
P (S
. ATV Ui

5 and captured beautiful moments and
N anano = ,
. emotions. That was the spark for
. LrAMAN DIPAK 42— ,
Jay e T TR e - m—— oo Fhotofocusphotography. Coming from a
hia Photo + Cinema ' _- _. e aE e == Marwadi Jain famlly, taking up
B et Wi photography as a profession was not easy

- - — » T.

: ,ﬁ for his relatives to accept. Leaving a better
.Y g s | job life was also a huge challenge, but his
5= — —___ I | - father remained his backbone and
' ' supporter. His early struggles centered
around gaining multiple clients and
o understanding the market's needs while

R q | A | B | staying true to his passion. He had to prove
5 | % | | | what he could achieve in his career.
Vr IRA sid '_

~
5 ; : The growth of the business from a single
2 | | A T 2hA person operation to a team of 15-plus with

A
.... I.h . To '.Il. -

B WEDDINGSUTRA

- 4

| INFLUENCER AWARDS

IHGSUTRA
ER AWARDS

Q_'

P &N, . ol ). two offices in Mumbai is his biggest

achievement to date. The brand is also
gaining recognition on award platforms.
Fhotofocusphotography  started small,
focused on simple moments, but has grown
into a team creating grand destination
stories. The brand’s journey has been about
evolving its storytelling and scale, shaped
by creativity and the trust of clients. His
vision is to take his brand globally, blending
artistry with technology to make every
shoot a cinematic experience while keeping
their unique style and storytelling intact.

To stay a leader in the industry, Abhishek
plans to constantly invent new ways of
working, but he will never lose the human
connection and emotions in his work. He
wants to capture not just how the moments
look, but how they feel. His business makes
a positive impact by documenting family
milestones, strengthening bonds, and
creating job opportunities for local talent—
editors, makeup artists, and vendors. He
offers this simple, yet powerful advice to
new entrepreneurs: "Start small but think
big." He also advises them to stay
consistent, creative, and not to fear failure,
because it is the best teacher. Focus on
quality, learning, and creativity, not just the
profits.




B havin Suryakant Bhavsar
has made a career by balancing

the technical demands of IT
and digital marketing with a
powerful, deeply personal
pursuit of solo travel. For over
20 years, Bhavsar has driven
results in the tech world, but he
is equally known as the founder
of Solo Travel Meet
Community, which has grown
over seven years to become
India's leading community for
independent explorers. He is
also an award-winning travel
content creator recognized by
Gujarat Tourism, having
| journeyed through 29 countries
| / and more than 70 Indian cities,
sharing his stories to encourage
others to embrace self-
discovery on the road.

Early in his career, before
starting the community,
Bhavsar faced the common
challenge of underestimating
how quickly technology changes
in the digital space. This taught
y & him a crucial, lifelong lesson
S about the need to stay curious
£ and keep learning. Launching
and growing Solo Travel Meet
_ brought different kinds of
~ hurdles, particularly in building
trust around a new travel
~concept and managing complex
D logistics. He realized that
ience matters more than
ion because plans always
‘and flexibility is what
hings moving forward.
akes can become assets,"
sar notes. "Every misstep
hether a campaign that
— 4 dn’t perform or a travel
iccup—helped efine my
trategy and improve future
o A A e L g OutCOIIleS."
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Bhavin Suryvakant Bhavsar

Solo Travel Meet Community

Bhavsar believes that continuous learning
and being adaptable are everything.
Platforms, algorithms, and audience
behaviors shift quickly, so the key is to stay
curious, experiment, and pivot fast without
letting the fear of failure stop you. Equally
important is his focus on building genuine
relationships, = whether with clients,
collaborators, or the audience. Authentic
connections and trust, he says, will always
be more valuable than any fleeting tech
trend.

66

When he first started,

resources were scarce; there
were no formal digital
i marketing courses or ready-
made playbooks. He found
his way forward by self-
teaching, experimenting,
networking, and observing
global trends, a persistence
that remains central to his
work.
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Bhavsar credits his family’s quiet but
steady support with giving him the
confidence to take risks, from starting his
digital marketing career in 2004 to
founding the community years later. They
trusted his non-traditional vision, and that
belief was crucial. For families encouraging
young professionals and creators today, he
suggests that belief and open dialogue are
key. "A supportive environment—where
experimentation and even failure are safe—
can spark the creativity and resilience that
every modern career needs."

Fditon43 - 10



His work today combines his digital marketing expertise with a deep passion for travel storytelling. Through
Solo Travel Meet, his content showcases the freedom and self-discovery of solo travel, proving that
exploration is open to everyone, regardless of their background. He blends this inspiration with practical,
reliable information, featuring hotels and resorts, sharing destination safety tips, and offering honest
reviews of every journey. "The core message remains simple: travel can transform you," he says, encouraging
people to step out of their comfort zones, connect with new cultures, and build confidence.

For Bhavsar, combining the travel industry with digital marketing lets him showcase destinations and safety
insights in real time, motivating his audience to take action. Instagram’s visual and interactive nature allows
him to connect directly with travelers and brands, forming a community where stories, reviews, and useful
information come together. The one piece of advice he offers to aspiring professionals and content creators
is simple: "Be consistent, authentic, and curious.” He emphasizes focusing on content that reflects a true
perspective, experimenting often, and never stopping the learning process. Impact comes from building
trust and staying persistent, even when growth feels slow.
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n BRISTLE TECH

i _ﬁﬁ' UNLOCKING THE HYPERREALITY

Building future-ready digital, Al, and tech solutions to
empower businesses and unlock hyperreality.

he journey of Bristle Tech is a powerful study in determined entrepreneurship, born from the conviction of
its Founder and CEO, Bhargav K. He started with a single, raw idea, refusing to let the lack of resources

dictate the scale of his ambition. His quest was simple: to turn a bold concept into a powertful reality. This early
drive against adversity is central to the company’s identity today as a modern digital marketing agency and
software developer.

The challenges Bristle Tech faced in its earliest days were immense. Building a business from the ground up,
with no outside backing, demanded more than just clever thinking; it required true grit. They started from
scratch. Bhargav K and his small team faced not just technical barriers in complex software development, but
also real financial constraints that test every startup's resolve. There were countless moments when uncertainty
shadowed their path. Yet, the team turned adversity into pure creation. Every single challenge became a lesson,
and every setback became a foundation used to build stronger systems and smarter strategies for the future.
That early resilience proved key to their early success and their capacity to expand.

12 - Edition 43
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Bhargav K

Bristle Tech

Bristle Tech operates right where human creativity
meets machine capability. Their core purpose is to
blend intelligent technology with creative thought to
help all types of businesses evolve and expand
intelligently. They are not simply a digital company;
they are a movement focused on future ecosystems.
The company offers advanced services that span digital
marketing, custom software solutions, Al integration,
and high-quality multimedia production. Bhargav K
explains that their vision is always to be forward-
thinking.

To support this ambitious vision, they have built
several in-house tools. One key example is Zoopiter,
their proprietary CRM platform. This system is not just
for tracking leads; it works to genuinely optimize
business operations for their clients through
automation and intelligence.

FEgh 43 - 13



Zoopiter is a prime example of how
Bristle Tech approaches problem-
solving—not with  off-the-shelf
products, but with custom-built

While many in the industry
focus narrowly on service
delivery, Bristle Tech works
to create custom-built
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This move reflects a broader mission to
build sustainable, futuristic ecosystems
that create verifiable, real-world impact
beyond the digital screen. This broader

technology. Their other creation, solutions that actively perspective means they do not just
Launchpad, is equally central to redefine a client’s compete for market space; they create
their  philosophy, a specific performance standards. completely new markets for

platform designed to mentor and
empower young entrepreneurs and
students who are starting their own
ventures. They believe strongly in
building the next generation of
business leaders.

The environment of IT and
software development is notorious
for its rapid pace, a place that
swiftly rewards those who move
fast and punishes any sense of
comfort. Bhargav K believes Bristle
Tech sets itself apart not by simply
delivering a service, but by
combining Al-driven intelligence
with sharp, strategic creativity and
genuine business sense.

Their deep commitment to
solving real-world business
challenges is proven by the
success of their in-house
Zoopiter CRM and the
various Al-powered software
they develop for their global
clients. This approach makes
them a standout in the
competitive IT industry.

Bhargav K and the team
believe in an expansive
definition of technology.
Their recent venture into
energy solutions and
technology is proof of their
forward-thinking nature.

themselves. Their ultimate goal is truly
bold: to make the Bristle Tech brand a
global symbol for
creation, and growth.
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Never wait for the perfect plan —
perfection is built through persistence.
Entrepreneurship is not about
resources; it’s about resourcefulness.
Start with what you have, trust your
vision, and let your actions build the
rest. Failures are not dead ends —
they're feedback from destiny telling
you to evolve. If your dream feels too
big, that means you're on the right
path. Stay consistent, stay grounded,

and remember: success doesn’'t come to

those who wait — it comes to those
who dare to begin. That’s how Bristle
Tech was born, and that’s how every
dream can become reality.

——4

He believes that every new connection,
whether for investment, partnership, or
learning, holds the potential to spark
something extraordinary. At Bristle Tech,
he maintains, collaboration is truly their
culture, a Mlecessary step to build the next
wave of agllancement.

Bhargav K holds a deep conviction that
entrepreneurs must ignore the trap of
waiting for everything to be perfect before
taking action. He shares this wisdom
freely: “Never wait for the perfect plan —
perfection is built through persistence.”
This single sentence captures the core
lesson of his company’s beginnings. He
continues to advise that entrepreneurship
iIs not about how many resources you
have; it is truly about how resourceful
you are willing to be. Young professionals
should start using what they have, trust
their own business vision, and let their
dedicated actions construct the rest of the
plan. Failures are never dead ends, he
counsels. Failures are simply feedback
from destiny telling you that you need to
evolve your path.

His final encouragement is directed
straight at the ambitious heart: “If your
dream feels too big, that means you’re on
the right path.” This perspective keeps
the entire team grounded and constantly
moving forward. He reminds people that
success will never come to those who
simply wait; it always comes to those who
have the courage to dare to begin. That
determination is precisely how Bristle
Tech started, and it remains the primary
way any powerful dream becomes a
reality. This simple hunger to grow
beyond limitations fuels the entire
company.
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Ayodhya, Like Never Before!
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The glow from Ayodhya's Diwali 2025 celebration is expected to light up much more than
the Saryu riverbanks. This annual festival, already an enormous event, is poised to smash
its own records for the sheer scale of diya lighting, an endeavor that now blends spiritual
revival with enormous economic opportunity for the entire region. The city is becoming a
major Hindu culture and heritage destination, attracting millions, something businesses
are very much noticing.

[.ocal Fortunes on the Rise

The government’s push to restore the city’s historical and religious prominence has
powered rapid local development. Tourism is booming. Local entrepreneurs are seeing their
fortunes change fast, from those running small lodgings to those selling handicraft items.
One local shopkeeper, Suresh Gupta, who has sold religious idols for thirty years, says,
"Before, things were quiet, only during big melas. Now, every day is like a festival for
business. The new Ram Mandir brought this change." This sentiment runs deep, creating a
feeling of pride and economic self-sufficiency.

A Cultural Reset and a Global Tourism Draw

This large-scale revitalization project is not just about brick and mortar; it’s about a cultural
reset for India, putting Ayodhya at the center of the nation’s spiritual map again. The scale
of the Deepotsav event, setting new Guinness World Records year after year, functions as a
powerful advertisement for the city's readiness to handle mass tourism. This requires
massive logistical planning, which helps upgrade everything from roads to local utilities, a
welcome side effect for residents and businesses. A senior executive from a major national
hotel chain, speaking about their new property opening near the temple, mentioned that
"Our projections show sustained high occupancy, not just during Diwali, but throughout the
year. This is a top-tier religious tourism market now."

Investment and Growth in the Heritage Market

The city’s new status as a global Hindu pilgrimage center is drawing investments into
hospitality, transportation, and retail. This focus on restoring Hindu culture in India is
proving to be a highly profitable niche market. The influx of tourists, both domestic and
global, is generating thousands of jobs, empowering local groups, including women artisans
who are now part of supply chains creating Diwali decorations and temple offerings. The
upcoming Diwali 2025 event, anticipating even greater crowds than before, will confirm
Ayodhya’s position as a powerful engine for cultural tourism and economic growth. The
spectacle is spiritual, yes, but the returns are very much material.

"We are building something that will last for generations, not just a temple, but a city that
honors its past while securing its future," a project coordinator for the city’s development
authority said, summing up the dual nature of this monumental effort.
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Anu Agrawal
Author

Always stay true to yourself. In a world full of trends and comparisons,
authenticity is your greatest strength. Focus on creating work that

reflects your values and passions, and don't be afraid to take small steps
consistently — impact grows over time, not overnight.

ih

Anu Agrawal’s journey as a writer began with something deeply personal. For her, writing was never just about words
on a page. It was a way to express her emotions and understand life. What started as a simple habit of writing
thoughts turned into a lifelong calling. Over time, she found herself drawn to the idea of using words to inspire
others, to share positivity, and to remind people that self-growth begins within.

She often says that patience and consistency shape a writer more than talent. “Writing a book is not only about
creativity, it is about faith in your own voice,” Anu shares with a soft laugh. There were moments when she doubted
herself or felt stuck, but every pause taught her something. Each challenge became another reason to move ahead, to
keep her heart steady and her mind open.
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When she began, things were not easy. Resources were limited, and guidance was hard to find. She had to
understand everything step by step, from writing and editing to publishing and promoting her own work. There
were long nights spent reading, researching, and trying to make sense of the digital space. What kept her
grounded was curiosity and persistence. She learned to depend on herself, to ask questions, and to grow through
self-learning. That quiet discipline helped her shape her identity as an author.

Her family’s support became the emotional core of her journey. Whenever doubts crept in, their belief helped her
find balance again. She often mentions that family encouragement gives creators the courage to express freely.
Knowing that someone believes in your dream can become the light that guides you forward. For Anu, that love
and patience gave her strength during the most uncertain days.

As a self-published author, Anu also had to learn how to build visibility and confidence from scratch. The early
stages were tough. Reaching readers and creating an audience took time. But she kept posting, kept improving,
and kept understanding what readers truly connect with. Slowly, people began to notice her voice. Her digital
presence started to grow, and her books began reaching readers who found meaning in her words. That gradual
growth became her biggest achievement, one step at a time.

ooooooooooo
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Anu believes that in the
online world, value is
more powerful than
visibility. “It’s not about
being everywhere, it’s
about sharing something
that truly matters,”

20 - Edition 43

Her work reflects this belief. Every post
and every book carries a message of
hope, mindfulness, and personal
alignment. Through her writing, she
reminds readers that happiness begins
from within, and with the right mindset,
life becomes a space of calm and clarity.

g
" 50
! £ ¥
¥ 1 T
9 d TR
J_—_—_—_—_—;'_H;__"i_—h_—_—_—_——_—_—_—_———__—_—_—_—_——__—_—_—_——__—_—_—_—_—l------------------

A N ;
__J" b 1.
: F i P T
[ W
T, '-.; e
"
:-.'I 1
O B e s e— — X
|f

What makes her story special is
her approach to creativity. She
doesn’t see authorship as a
solitary task but as a connection
with people. Platforms like
Instagram allow her to share
her words in real time and
interact with readers who find
strength in her ideas. It turns
writing into a conversation, not
a performance.

For anyone beginning their
creative path, Anu’s advice is
simple. Stay true to yourself.
Avoid rushing behind trends.
Keep creating what {feels
genuine to you. Success, she
believes, comes from
consistency and faith, not from
instant recognition. Her story
shows that with patience,
courage, and a clear heart,
words can truly change lives.
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Misbah Quadri

MQ Media

29

Your credibility is your currency..protect it at all costs. In a world of rapid
information and hype, the long term value of being known as honest,
reliable, and accountable is immeasurable.

Misbah Quadri is the founder of MQM, a strategic
communications and media consultancy based in
Goa, specializing in public relations, media visibility,
and image management. Her journey began in 2008
at the news desk of DNA Newspaper, where she
developed a foundation in storytelling. In 2013, she
transitioned into public relations with Adfactors PR,
learning to craft narratives for brands across sectors
suich as FMCG and BFSI. Over the years, she
managed national launches, crisis communications,
and brand campaigns. After a decade in corporate
roles, she decided to bootstrap MQM, driven by a
vision to provide authentic and accountable brand
storytelling.

Early lessons from her career shaped Misbah’s
approach to client relationships. She realized that
building trust and understanding the client’s core
vision was more valuable than focusing purely on
deliverables. In the beginning, she made the mistake
of treating interactions as transactions, but over time
she learned to invest deeply in relationships. “Listen
more than you speak. The work will follow stronger
collaboration,” she advises, a philosophy that now
defines MQM’s operations and client partnerships.

Navigating the Indian business environment requires
discernment and focus. Misbah highlights that in a
country where networking is central to opportunities,
the right connections can open doors that no amount
of cold emailing can achieve. At the same time, she
learned to filter feedback from noise, identifying
which advice aligns with her vision and ignoring
distractions. This clarity of focus allowed her to grow
MQM into a brand known for integrity and
accountability in PR and strategic communications.
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Family support, though from a distance, was important for
Misbah. While she has spent years away from home, she
emphasizes that parents’ presence without judgment or
pressure creates a foundation for entrepreneurial confidence.
She believes that an emotionally supportive environment
allows young entrepreneurs to take risks, experiment, and
pursue unconventional career paths without fear of failure.

Starting MQM required bootstrapping with her own savings,
but Misbah considers her most valuable resources to be her
expertise, experience, and network built over nearly two
decades. While financial capital was limited, her reputation
and relentless drive allowed her to operate from Goa with focus
and clarity. Shifting from being a service provider in a large
agency to the face of her own brand was a challenge. Every
success and failure became personal, requiring a mindset
change from executing tasks to making strategic decisions that
defined her company.
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\'@]Misbah Quadri

MEDIA AGENCY Founder & CEO

MQM focuses on building and protecting reputations for =~ Misbah believes her industry 1s misunderstood,

startups and established brands alike. Its services range @ and her consultancy stands out by ensuring
from me dia relations an d brand strategy to crisis  clients’ narratives are honest and sustainable.
management, always guided by transparency and Being based in Goa gives her a calm
aaaaaaaa bility. perspective, which she uses to deliver results

for clients nationwide.

"WHETHER YOU ARE BUILDING
A BRAND, A CAREER, OR YOUR
PERSONAL LIFE, LET EVERY
DECISION BE GUIDED BY ONE
QUESTION:

DOLS I'T ADD TO OR SUBTRACT
FROM YOUR CREDIBILITY? THAT
IS HOW YOU BUILD SOMETHING
THAT TRULY LASTS.”
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The Logisties and Infrastructure Boom

India Takes an Important Shape to get ready for the future

The world of supply chain is witnessing a seismic shift. For
countries like India, the combination of surging consumer
demand and smart government policy is fueling a massive
logistics and transport boom. This growth spurt is more than
just bigger warehouses; it's a complete rethinking of how things
move, from raw materials to the store shelf. Investment money
IS pouring into everything from better roads to state-of-the-art
port facilities, creating thousands of new jobs and setting the
stage for faster economic growth.

Connectivity Driving Efficiency

Rahul Sharma, a veteran in the transport sector, highlights how government efforts
to improve connectivity are transforming the logistics landscape. With better road
links across states, trucks no longer sit idle for days, making the entire system more
cost efficient. Businesses of all sizes benefit as goods reach markets faster, and
new opportunities open up in remote towns that were once hard to access. The
growing focus on multimodal transport, which connects rail, road, and waterways,
marks a major leap forward in how cargo moves across the country.

Warehousing and Market Expansion

Private equity investors are also betting big on India’s logistics growth. Aarti Singh,
whose firm invests in warehousing and cold storage, notes that demand for space
near consumers has surged beyond existing capacity. Companies are racing to
build million square foot facilities in previously undeveloped dreas, reflecting
strong confidence in India’s consumer economy. As this expansion continues, both
major corporations and small businesses stand to gain. For many, the transport
boom is more than just infrastructure growth; it is a nationwide movement that
empowers entrepreneurs, truckers, and local sellers alike.
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We're proud to announce our association
through signed MoUs with one of India’s most
reputed organizations!
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A Journey of Purpose, Innovation, and Impact.
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